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The Sky Is Not the Limit at Retail’s
Big Apple Convention
NRF’s Big Show takes over NYC to bring attendees up-to-speed on the latest
technology, emerging trends, and the future of the customer experience

The end of the year is a hectic time for retail — retailers are powering through the whirlwind holiday season and setting their sights on the industry’s biggest event, the National
Retail Federation’s 106th Annual Convention & EXPO. Everything retail will be hustling and
bustling around the Big Apple on January 15-17, 2017, and the Jacob K. Javits Center will
become the epicenter of the industry — the who’s who and what’s what.
As they close the books on the holiday season, retailers begin preparing for not only the
upcoming year, but their futures in the omnichannel world. Keeping their eyes peeled for
new innovations and concepts designed to drive customer engagement and streamline an
always-on, multichannel shopping experience, delegates will visit the convention in search
of how to revitalize their brands and provide an engaging shopping experience.
Retail’s BIG Show offers three days of unparalleled education, collegial networking, and
discovery of new technologies and solutions. In line with previous years, the show floor is
massive, with more than 235,000 square feet, upwards of 33,000 attendees from 94 countries, over 500 exhibitors, and hundreds of sessions to choose from.
Boasting big connections and big innovations, it’s no wonder attendees often get overwhelmed when planning their NRF journey. To help streamline the planning process, the editors of RIS News have sifted through the full agenda that features more than 300 speakers,
and broken sessions into four sections: Store Systems, Omnichannel, ERP and Innovation.
Begin your out of this world experience on Sunday at 12:00 pm, with the keynote “The
Sky is Not the Limit: Lessons from a Year in Space,” a session that delves into life lessons
and personal stories from 229 miles above Earth, the path that led there, and the unique and
valuable advice to push one’s own limits. Scott Kelly, a history-making U.S. astronaut and
retired U.S. Navy Captain, will share details of his record-breaking year in space, laying the
groundwork for future space travel and exploration.
Although his journey was one of scientific exploration, the takeaways from his trip exemplify the power and resilience of the human spirit, as Kelly reveals the choices and life
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events that paved his way. From the leadership and teamwork required, Kelly delivers a
truly one-of-a-kind experience that will resonate into the world of retail innovation.
With must-attend events both on and off the show floor, Kelly is just one of the thought
leaders on-hand to inspire and invoke ground-breaking concepts. The 2017 RIS News’ NRF
Preview Guide will help attendees plan their agendas and dive deeper into the industry —
successes, failures and inspiration alike — to discover the issues and opportunities that
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Enhancing the Shopping Experience
Next-gen solutions create a more intelligent store, and keep the shopper
at the center of the experience

T

here are a multitude of technologies that fall
under the store systems umbrella, ranging
from POS to shopper tracking, to item-level
RFID. In order to be truly omnipresent retailers need to evolve beyond using the store as a commerce destination and instead transform it into a
hub of customer engagement. Retailers are setting
their sights on technologies that will create a more
“intelligent store,” keeping the shopper at the center
of the experience as they move throughout the store
aisles. As the store continues to evolve retailers make
sure they are keeping the following four omnichannel
store systems technologies up-to-date: in-store shipping, WiFi for customers, in-store pickup and return
of web goods, and mobile devices for associates or
managers, according to “Digital Transformation Reinvents the Store,” a report from RIS News.
Forward-facing retailers need to blend engaging store
systems into their constantly evolving omnichannel
mix. The good news is with store technology budgets
on the rise, retailers are evolving and leveraging the
bevy of technologies available to support their businesses: and their customers. According to the RIS
report, the most active technology areas for the upcoming year include: mobile devices for associates
or managers, shopper tracking, real-time store monitoring, and digital devices such as signage, kiosks,
magic mirrors, etc. Below is a look at the top sessions
at the NRF Big Show this year that focus on the rising
need for a technology reboot in-store.

Passion, Personality and Place:
Reviving the In-Store Experience
WHEN: Sunday, 10:45-11:30 am
WHERE: Hall E, 1E 16

EDITOR’S CHOICE

As retailer’s struggle to rekindle the customer’s love
for shopping, they are focusing on the three P’s: passion, personality and place, which have all evolved
as creative catalysts to reinvigorate the in-store ex-
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perience. In an effort to reduce the steady stream of
markdowns and join the retailers who have found
better solutions to drive traffic and maintain margins,
many are setting their sights on the customer relationship. This session examines how three innovative
retailers have built a brand relationship and created a
culture of engagement with consumers. David Levin,
president and CEO, Destination XL Group; Matey Erdos, president and CEO, Sundance Holdings Group
LLC; and Lauren Haydel, CEO, Fleurty Girl will explore
how their companies are putting the customer first
and building better relationships with shoppers.

#Lovethestore: When You Do Digital Right
WHEN: Sunday, 1:15-1:55 pm
WHERE: Hall E, 1E 16

Customer engagement thrives when technology is
creatively and correctly blended into the store environment. Leveraging the proper solutions can be
extremely impactful, but how do you know where to
start? What approach is best and what simple things
can be done quickly? Strategy always trumps the latest fads, and not all new technology is created equal.
A panel of speakers, including David Takeuchi, principal, Ernst & Young, will share how to create the right
balance to engage, personalize and bridge the gap
between experience and convenience to enhance the
in-store experience. Discover how in-store technol
ogy done right, can help attract more customers and
increase loyalty.

Your Secret Weapon:
Making Retail With Personality
WHEN: Sunday, 1:30-2:00 pm
WHERE: Level 1 EXPO, EXPO Stage

From the very beginning, and throughout history,
the key to retail success has always been, “product,
product, product.” Buckle up and prepare to change
that mindset, when researcher and author Pam Danziger breaks down the new retail experience based
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on “people, people, people.” Brent Ridge, founder
of lifestyle brand Beekman 1802, will delve into how
to personalize the shopping experience in every way,
from the products to the people. Uncover the key tenets
of this approach and how it works, and why success in
retail today is less about the products being sold and is
instead increasingly focused on how you sell it.

New Frontiers in Omnichannel:
Testing a Virtual Aisle
WHEN: Monday, 10:15-11:00 am
WHERE: Level 1 EXPO, Room 1

Today’s in-store experience is nothing like we’ve ever
seen. However, with new-age shoppers raising expectations, retailers must stay tech-savvy, or risk being
left behind. This presentation will demonstrate how a
virtual aisle delivers a triple win for retailers, brands,
and consumers too. Featuring a retail case study, follow
along each step of the way to unpack the product, from
what it solves, to how it works, and most importantly
why it matters.

Delivering on the Promise of
Customer-Centricity and Personalization
WHEN: Monday, 11:30-12:30 pm
WHERE: Hall A, 1A 06

Developing and executing a customer-centric strategy helps retailers to deliver personalized pricing and
promotions to customers. In today’s omnichannel
world, retailers are unable to win on price alone. Industry Analyst Nikki Baird of RSR Research, will share
how US Foods was able to deliver on this strategy and
produce promising results with personalization.

Markdowns: The Hidden Virus
WHEN: Monday, 11:30-12:30 pm
WHERE: Level 3 EXPO, Room 3

When it comes to markdowns, there’s no room for
error. Reducing markdowns begins with getting the
product and price right the first time. In this discussion,
several leading retailers and brands will share how they
are slashing markdowns by up to 25% thanks to innovative strategies and tactics to improve the bottom line.

How Bonobos is Driving the Omnichannel
Vision with mPOS and Clienteling
WHEN: Monday, 12:45-1:15 pm
WHERE: Level 3 EXPO, Room 3
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As customers focus more and more on being identified by their favorite retailers, the opportunities for
mobile clienteling become greater. In this presentation, discover how retailers can enable and optimize
mobile clienteling for their store associates. Chief
experience officer at Bonobos, Dominique Essig, will
share the retailer’s experience and results deploying
this new technology.

Context. Content. Crowds: The Power
Triangle of Modern Real-Time Marketing
WHEN: Monday, 12:45-1:15 pm
WHERE: Level 1 EXPO, Room 2

Many retailers struggle with at least one of the three
C’s: context, content, or crowds. Learn the simple
way to complete the hat-trick and succeed in all three
from an executive from The Entertainer, an independent toy retailer in Europe. The session will examine
the power of the triangle, and explain how to best leverage a combination of the three C’s to succeed in
today’s real-time marketing world.

Data: The New Currency for Retail Marketers
WHEN: Monday, 1:15-2:00 pm
WHERE: 1D, Special Events Hall

EDITOR’S CHOICE

The most powerful tool in marketing today is data,
data, and more data. As social media and digital platforms proliferate, purchase intent analytics are guiding marketers to target consumers and contextualize
promotions in real-time, based on what the customer
actually wants. Learn how leading retailer The Neiman Marcus Group is changing media investment
allocation in retail advertising and marketing. VP of
customer insight and analytics for the retailer, Jeff
Rosenfelt, will explain how this generates new, datadriven, creative concepts.

The Future of Store Associate Training
WHEN: Monday, 1:30-2:30 pm
WHERE: Level 1 EXPO, Room 1

On average, a store associate spends 53.8 hours a
year training, costing retailers billions of dollars
per year. So why do 71% of shoppers still feel that
retail associates aren’t knowledgeable or helpful?
Bloomingdale’s VP of loss prevention and risk management Chad McIntosh, and Altar’d State director of people development Anita Johnson will join
this panel discussion to explain why something just
isn’t adding up. The retailers will explain how they
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are solving this problem, and share the impressive
results they’ve achieved through a gamified microlearning approach. Insights will be provided into
how they’ve reduced training costs while improving
the in-store experience.

How Brick-and-Mortar Retailers Can Beat
Amazon at its Own Game
WHEN: Monday, 4:00-4:45 pm
WHERE: Level 1 EXPO, Room 2

EDITOR’S CHOICE

There’s one thing that gives most retailers a leg up on
Amazon — stores. Although retailers are struggling
to deal with multiple sources of demand, the ultimate
result is excessive spending on inventory due to lack
of or failure to properly demand forecast. To overcome this real-time, last-mile obstacle, retailers up
to the supply chain challenge are exploring how to
leverage stores and distribution centers, creating one
unified distribution center that will minimize inventory risk and exceed customer expectations.

Using In-Store Traffic to Drive Profitability
WHEN: Tuesday, 9:15-10:00 am
WHERE: Hall A, 1A 06

Joining this panel discussion, Sharon Leite, president
of Sally Beauty; Bruce Hershey, VP of marketing for
Tailored Brands; and Catherine McCabe, VP of sales,
operations, learning and development for Teavana
at Starbucks will explore the process behind making
informed decisions. Each retailer will provide insight
into how they leverage in-store traffic to make decisions around labor allocation, scheduling integration,
incentives and store performance benchmarking.

Finding the Right Fit: How Express
Directed Its Technology Transition
WHEN: Tuesday, 9:15-10:00 am
WHERE: Level 3 EXPO, Room 3

The informed associate drives the store experience.
Jamie Sommerfield, manager of WFM and merchandise flow for Express will share how the retailer effec-
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tively transitioned to empower its associates. As one
of the largest specialty retail brands in the world, Express must optimize its store associates to become
personalized shoppers for each of its customers in
order to best suit their needs.

RFID in Fashion Retail: The Key Driver
for Delivering What Customers Want
WHEN: Tuesday, 11:30-12:30 pm
WHERE: Level 1 EXPO, Room 1

The art of being right. This is a concept that retailers
and technology companies alike have become attuned
to: the right product at the right place at the right time.
Through the use of RFID, apparel retailer Herman Kay
is seeing 100% delivery accuracy, ensuring product is
in place when and where it is needed. This session will
feature an executive from the company who will discuss
the innovative ways they are using RFID technology to
enhance availability and improve customer service.
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Tech Savvy Store: Tracking, Analyzing
and Engaging for Profit
WHEN: Tuesday, 2:30-3:00 pm
WHERE: Hall E, 1E 16

It is no secret that physical stores have been overshadowed by the surging success of e-commerce.
However, truth be told, a large majority of sales continue to be driven by customers that shop in physical stores. While technology is playing an ever-increasing role in winning over these customers, it is
prime time for retailers to use the proper solutions
to save the brick-and-mortar store. Retailers are investing heavily in new solutions that are leveraging
the unique power of the store, creating emotional
engagement and driving higher sales. In this session
Roger Kibbe, senior director global company experience and logistics technology for GAP Inc., explores
what successful retailers are doing to win loyalty and
boost revenue. RIS
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Driving the Digital Revolution
Retailers continue to implement inspiring tech to keep pace with shopper demand

D

igital transformation is remaking retail, but it
is not about implementing specific technologies or IT strategies. It is about preparing for
game-changing adaptation and continuous
reinvention — designing for the unknown. Retailers
should take a holistic approach fueled by futureproof design, flexible architecture, rapid innovation
and disruptive technologies that allow retail organizations to become agile, scalable and quick to market.
Although shopping is one of America’s most frequent activities retailers can’t take it for granted that
consumers will continue to shop in traditional ways.
Motivating shoppers to make return visits and form
long-term bonds of loyalty requires continuous innovation and improvement, especially in a rapidly shifting marketplace. Just as importantly, it requires a
commitment to creating a personalized shopping experience that focuses on omnichannel engagement,
building trust and inspiring loyalty.

How to Turn New Customers Into
Repeat Consumers
WHEN: Sunday, 10:15-10:45 am
WHERE: Level 1 EXPO, EXPO Stage

When it comes to creating personal relationships
with customers, small, independent retailers have a
distinct advantage over larger chain stores — retail
was founded on human connections that began with
the local, neighborhood store. Best-selling author
and customer retention expert Richard Shapiro will
delve into building customer relationships, providing
easy-to-implement recommendations and innovative
tools that will carry retailers into the future. Now is
the time for retailers to make the shift from generating sales for today, to strategizing how they can get
the customer back in the store tomorrow. Recognizing that associates are a strategic weapon instead of
a cost of business requires new and innovative tools
that generate personal relationships and resonate for
years to come.
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How to Take a Best-Selling
Domestic Brand Global
WHEN: Sunday, 10:45-11:40 am
WHERE: 1D, Special Events Hall

Conquering your home market is the first step, but
what’s next? Every retailer that embarks on internationalization knows that taking a successful domestic
brand into new territories presents an array of new
and unexpected challenges and decisions. Varese Retail’s founding partner, Alberto Serrentino, will lead a
panel discussion with Meg Lustman, CEO of Hobbs;
Darren Williams, international director of T2 Tea; and
Artur Grynbaum, CEO, Boticario Group focused on
how the retailers have successfully transitioned from
domestic to global brands. The retailers will share insight into their international expansion process, noting the do’s and don’ts that they learned along the
way. From choosing where to grow, to understanding customer demographics and behaviors, this session will provide a roadmap to help guide retailers
through their own international expansion strategy.

Focusing on the Consumer: Navigating
Through Moments of Growth
WHEN: Sunday, 11:00-11:45 am
WHERE: Level 1 EXPO, EXPO Stage

From winning a major distribution deal with a large
retailer, to garnering national media attention, or
landing an influential endorsement, this panel of topnotch retailers has navigated the opportunities and
challenges that rear their head during a company’s
rapid growth. Join Robin Helfand, sweet chief and
owner of Robin’s Candy; Jomaree Pinkard, co-founder of Hella Company; and John Cafarelli, president
and founder of Ernest Supplies as they share insight
and tips for building the right team, developing and
maintaining a strategic growth plan, financing business growth, and managing omnichannel expansion.
From brick-and-mortar to digital channels and vice
versa, there is unique and possibly unconventional
product development as a company evolves. These
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retailers and business owners have found innovative
ways to remain competitive, and will share the secrets of their success.

Smart is the New Sexy:
How Aldo Powers Intelligent Journeys
WHEN: Sunday, 1:00-1:30 pm
WHERE: Level 1 EXPO, Room 1

Intelligence is disrupting the industry like nothing to
come before it. CMO of Aldo Group, Erwin Hinteregger, will deliver strategies to help brands discover,
predict, recommend, and automate each step of the
journey. Learn the tips and tricks to getting smarter
and more predictive about what the customer wants.

Achieving Operational Excellence in the Age
of Radical Change
WHEN: Sunday, 2:15-2:55 pm
WHERE: 1D, Special Events Hall

EDITOR’S CHOICE

As the retail world evolves at a radical pace of
change, retailers, their company culture, and most
importantly their operations struggle to keep up. The
pace of technology innovation and growing customer demands has prompted significant operational
changes in both the role of the store and its place as
the epicenter of engagement. But how are retailers
supposed to steady their sales amongst the disruption? Crate & Barrel COO Michael Relich and Barnes
& Noble VP of digital operations Kacey Sharrett join
a panel of retail leaders to share their perspectives
on revamping procedures and adapting protocols
to achieve operational excellence in the new age of
massive change.

Innovation in E-Commerce:
A Retailer’s Key to Survival
WHEN: Sunday, 2:15-2:55 pm
WHERE: Hall E, 1E 14

It’s not quite breaking news that Millennials have become the generation with the greatest purchasing
power. Their hyper-connected generation has turned
the retail industry upside-down, creating an environment more complex than ever before. Millennials
expect speed, convenience, experience and value
in every transaction, which is why companies such
as Uber and Netflix have been so successful. Where
in this connected world do traditional retailers gain
their footing to compete? This panel of forward-thinking retailers will dive deep into the emerging innova-
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tions in e-commerce. Hear from Chieh Huang, CEO
and co-founder of Boxed Wholesale; Meaghan Rose,
CEO and founder of RocksBox; and others as they
discuss how to build a successful business model in
today’s e-commerce landscape, as well as what the
future holds for retail.

Move Over, Globalization:
Community Retail Has Arrived
WHEN: Sunday, 2:15-2:55 pm
WHERE: Hall A, 1A 10

As the old rhyme goes, first comes love, then comes
marriage. Well the retail world isn’t all that far off:
first comes e-commerce, then comes global domination…then comes community retail? The new wave
of globalization is challenging retailers to think outside the box and grow their international footprint
— while at the same time building and maintaining
high value, local customer relationships. Erika Serow, president and U.S. CEO of fitness fashion brand
Sweaty Betty, has become a leader in the community
retail movement for the company’s ability to drive local engagement without diluting its global identity.
From free in-store fitness classes to localized blog
content, Sweaty Betty will share its blueprint for putting brand ethos at the heart of a global community.

Undying Brand Engagement in an Age of
Continuous Disruption and Reinvention —
A Fireside Chat With Sir Richard Branson
WHEN: Monday, 9:00-10:00 am
WHERE: North Hall

The ability to build and sustain a brand has never
been easy for a retailer — what could be harder than
building and sustaining a brand in turbulent times?
Sir Richard Branson, the iconic Founder of Virgin
Group, has successfully built an empire that has become synonymous with creative disruption. What
began as a small mail order company morphed into
the independent label Virgin Records. The ingenious
Sir Richard dared to explore possibilities that others
wouldn’t think twice about. With his unique ideas, he
successfully took on the well-established and much
better funded industry players including EMI and
British Airways. Starting more than 400 branded enterprises, he has employed an often-counterintuitive
business savvy to build brands that consumers can’t
seem to live without. This intimate discussion on the
main stage between Sir Richard and The Container
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Store co-founder and chairman Kip Tindell, will delve
into thoughts on brand affinity, business agility, and
how to keep your finger on the pulse of innovation
and disruption. There will also be deep insight shared
on key leadership lessons learned from the most followed person on LinkedIn, Sir Richard himself, who
has gone on to grow successful businesses in various industry sectors.

clothing? Think of robots. They’ve come a long way
over the years, when will they be indistinguishable
from humans? Essentially, what technologies are we
discovering or adapting to today that will eventually
be the norm. This session will take you on a journey
into the iLab, where experts explore the future and
define today’s barriers that require change in order to
build a futuristic tomorrow.

Driving Retail Transformation: How Data
and Smart, Connected Technology Deliver
Amazing Customer Experiences

NYC 2017 Retail Store Walking
Tour Featuring Eataly and Sonos

WHEN: Monday, 10:00-10:45 am
WHERE: North Hall

Behind many retail industry advances is the data that
guides the customer experience to new levels and
helps to deliver and sustain brand loyalty. Fueled by
smart, connected technology, this data mine powers the current disruption in retail — gaining insight,
delivering personalized experiences, and powering
business results. Visionary retail leaders including Intel CEO Brian Krzanich will engage in a panel
discussion and explore the implications of a smart,
connected world where just about everything has
become digitized and innovations are bringing about
tremendous opportunities to this disrupted retail
industry. This keynote presentation features highprofile retailers that will outline how the industry is
undergoing an unprecedented transformation, and
how that transformation can generate new and exciting experiences for retailers and consumers alike.
Uncover the keys to driving a seamless path to connected, data-driven solutions for an engaged customer experience, increased sales, and lower operating costs.

iLab 2.0: Life Changing Technologies
WHEN: Monday 10:15-11:00 am
WHERE: Level 1 EXPO, EXPO Stage

In the past 10 years retail has evolved immensely, so
how can retailers predict where they may be headed?
What technologies will be the greatest influence in
2025? For this session leading technologists will explore what tomorrow might hold. They will dive deep
to uncover what the future holds for various segments. We may have drones today, but what will they
amount to in a few years? Will they impact our everyday lives? We’ve become familiar with wearable technology, but when will it become our basic, everyday
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WHEN: Monday, 11:15-12:00 pm
WHERE: Level 1 EXPO,
EXPO Stage

EDITOR’S CHOICE

Change into a pair of comfortable shoes, bundle up,
and grab your maps. From uptown to downtown,
Manhattan to Brooklyn, this year’s store tour is highly
visual and will debut a new tour map mobile app with
downloadable content to make your touring experience a breeze — this is a technology convention, after all. To optimize your NYC visit NRF has included
three inspiring tours filled with exciting retail innovation in omnichannel and technology, luxury and
fashion, and of course, food retailing. Featuring Whitney Walker, GM stores for SONOS, a panel of retail
experts that represent the big apple’s top stores will
shine the spotlight on some of the top retail projects
of the past year. What better way to experience some
of the country’s best shopping, most immaculate
store concepts, and most innovate technology than
the hustle and bustle of the city that never sleeps.
Discover how retailer’s innovate their locations to
create New York’s greatest store experiences.

The Dawn of Smarter Search:
Technology and Online Interaction
WHEN: Monday, 1:15-2:00 pm
WHERE: Hall E, 1E 16

The 2017 consumer is the most unique challenge retail has ever faced. Shoppers are tech savvy, yet cautious about how and where they spend their time
and money. Learn about a smarter future for online
search in this interactive session, which will explore
the revolutionary technology creating new engagement opportunities for retailers. The panel discussion, hosted by RSR’s managing partner Brian
Kilcourse, will explore how retailers can best interact
with digital consumers and how to leverage an artificial intelligence-based personal shopping assistant
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that customizes results based on how users search.
The panel will also explore the leading force behind augmented reality campaigns for Coty, L’Oreal
and Sephora.

How Target’s Technology Team is Leading the
Way on Transformation
WHEN: Monday, 2:30-3:00 pm
WHERE: 1D, Special Events Hall

EDITOR’S CHOICE

It’s time to face the facts: technology has changed
our everyday lives in a very profound way. This
means that large enterprises must also reshape their
approach to technology. Target’s EVP and chief information and digital officer, Mike McNamara has driven immense transformative changes since joining
the company in 2015. In this featured session, McNamara will explain why the retailer has strayed from IT
outsourcing and gravitated to its own roster of engineers and digital experts. Discover how the technology team is driving results by narrowing its focus on
fewer, bigger initiatives, and reorganizing its product
teams to be modeled after tech start-ups. This focus
— paired with a nimble engineering culture — has allowed Target and other retailers to build technology
that serves existing customers, while also helping to
create new ones.

Storyselling: When Content
and Commerce Collide
WHEN: Monday, 2:30-3:00 pm
WHERE: Hall E, 1E 14

Content marketing, when done right, allows retailers
and brands to build authentic, loyal relationships with
consumers. The trick? Retailers must find a way to
add value to the consumer through the use of stories
without draining resources. These are difficult hoops
to jump through, and this panel, which features Ryan
Ross, EVP, marketing and digital commerce, HSN,
will explore how it can be done. The presentation will
take a look at how retailers are marrying content and
commerce in new, innovative ways. The panel will
share their experiences from the field, and discuss
how best to leverage storytelling that adds value
without breaking the bank.

The List – Inspiring Leaders
Shaping Retail’s Future
WHEN: Monday, 3:15-4:00 pm

18
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WHERE: North Hall

Each year, there are 25 individuals that make the cut
for “The List of People Shaping Retail’s Future.” The
list is compiled by the National Retail Federation
Foundation and honors the true originals, rising stars,
inspirational change-makers, champions of retail,
and the industry’s fearless leaders who are posed to
have a lasting impact on retail. This inspiring keynote
features honorees from The 2017 List who will be acknowledged in the “Giver,” “Disruptor,” “Dreamer,”
and “Influencer” categories. The motivating stories
of each honoree, as well as their roots and inspirations, and how they envision the future of retail will
be shared as each forward-thinking, inspiring leader
is recognized.

Capturing the Moment of Decision:
Technology and Insights
WHEN: Tuesday, 10:15-11:00 am
WHERE: Hall A, 1A 06

The three main goals of brick-and-mortar retailers
are to increase sales, enhance business, and provide valuable shopper insights. During this session,
a leading retailer will share insight into how in-store
digital solutions can help retailers achieve these lofty
goals. Previously, this data could only be found online; however, thanks to the ever-evolving technology
landscape retailers in the physical world can turn this
data into real-time, actionable insights.

Fashion Geeks Presents:
Soft Circuits and Wearable Tech
WHEN: Tuesday, 1:15-2:00 pm
WHERE: 1D, Special Events Hall

In a world of innovation, retailers are using technologies such as wearables, augmented reality and beacons to help bridge the gap between the digital and
physical shopping worlds. Wearable tech innovators Betsy Fore, founder and CEO of Wondermento,
and Kelly Stickel, founder and CEO of Remodista
join a host of tech pioneers on a provocative journey into the future of wearable tech. The panel will
explore which wearable tech products will move
the consumer first and why; how to effectively
market, merchandise and sell wearable technology
products; and how to distinguish between form
and function when it comes to smart jewelry, clothing and fitness products. RIS
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Doubling-Down on the
Customer Experience
To satisfy the anytime, anywhere customer retailers are working diligently to improve
mobile capabilities and meet demand

W

hile omnichannel got off a slow start and
many retailers are still struggling with it
today, many others picked up the ball
and ran with it as fast as they could. For
these retailers the motivation is easy to understand —
go where the shopper wants to go. If a retailer doesn’t
have a presence in a shopping channel then it is essentially invisible to consumers and losing sales.

velopment at 63%, according to “Millennial Makeover”
a report from RIS News.

At its best, omnichannel retailing meant doublingdown on improving the shopper experience wherever
it occurred. It meant delivering new and better services for convenience, product selection, and fulfillment.
Most importantly it brings a retailer’s commitment to
innovation to the forefront — figuring out how to ship
small orders using systems designed for bulk, how to
master digital commerce, and how to convert store associates into multichannel advisors. It means testing
emerging technologies as rapidly as they’re developed,
and taking a leap of faith in the investment and if it fails
then moving on quickly and trying something else.

Social and the Art of the Influencer

Millennials are a big area of opportunity for retailers,
but also a huge challenge. One reason retailers are so
frustrated is that of the three major selling channels —
stores, online and mobile — mobile delivers the lowest marks for customer satisfaction. Which means that
overall, while retailers are hustling to get these platforms deployed they are also currently disappointing
the largest users of the technology.
Since the Millennial shopper is having such a significant impact on strategy (and let’s face it, on sales, too),
the question arises in what ways are retailers responding? A look at the technologies that have been elevated on the priority list to adjust to this impact (size and
disposable income) of Millennial shoppers shows that
social media (84%) and mobile user experience (78%)
are topping the list. Not too far behind is mobile app de-
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The fact that the mobile user experience and mobile
app development ranks so high on the priority list indicates that retailers recognize they have fallen behind in
the mobile channel and intend to make serious efforts
to catch up.

WHEN: Sunday, 10:45-11:30 am
WHERE: Hall E, 1E 14

In today’s world, retailers cannot rely solely on brand
channels to influence consumers and spark loyalty.
Partnering with key influencers that can help engage
an audience has become an essential part of retail
marketing around the globe. These collaborations are
able to extend brand reach, project authenticity, and
leverage the popularity of such influential individual’s
social channels. ShopStyle’s general manager and
EVP, Melissa Davis, and Abigail Posner, head of strategic planning, The Zoo, Google, will discuss the pros
and cons of those relationships, how to identify the
right influencers for your company, the importance of
building a human and authentic connection, how to
develop effective programs, the benchmarks of success for your company, and how to measure the impact of such initiatives.

Retail Happens Everywhere:
Driving Sales in a Mobile World
WHEN: Sunday, 12:45-1:15 pm
WHERE: Level 1 EXPO, EXPO Stage

Consumer behavior has gone through significant
changes due to the impact of today’s mobile-first society. People have more choices than ever in terms of
where, when and how to discover and purchase items
and services. In this session, Katherine Shappley, Facebook’s North American director of small business, will
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explain how mobile has changed the consumer journey
as well as the omnichannel shopping experience. Insight will also be provided into how the social platform
can help retail brands understand consumer behavior,
drive sales and measure results.

filled with prominent influencers. In this discussion,
AwesomenessTV’s chief partnership officer, Paul Kelly,
will share successful campaigns and explain why new
media must be embraced to capture the next generation of consumers.

Redefining ‘Mobile’

How Data Will Replace Discounting:
Lessons from Uber, Point 93 and
Orchard Mile

WHEN: Sunday, 1:15-1:55 pm
WHERE: Hall E, 1E 07

A multitude of new mediums are emerging that allow
virtual and augmented reality as the era of divergent
mobile form factors begins. Retailers must set their
focus on the customer from shaping content to creating shoppable moments in order to meet the customer wherever they are. In this session Jerry Hum,
co-founder and CEO of Touch of Modern will share the
retailer’s approach to mobility, and insight into its latest successes and most critically, failures, as well as
lessons learned.

Walmart Delivers an Improved Customer
Experience for Their Weekly Shopping Needs
WHEN: Sunday, 2:00-2:45 pm
WHERE: Level 1 EXPO, Room 2

EDITOR’S CHOICE

From online marketplaces, to omnichannel strategies, and into the endless aisle, retailers’ view of the
customer experience has been significantly altered.
And the industry is being revolutionized by the digital transformation. CIO and EVP of e-commerce for
Walmart Canada, Rick Neuman, explains how and why
organizations must capitalize on the growing demand
for online purchasing.

How Influencers and Authentic
Content Can Get You Noticed!
WHEN: Sunday, 2:15-2:55 pm
WHERE: Hall E, 1E 07

Gen Z is emerging as the new, prominent generation.
This emergence has caused a stir since the members
of this generation don’t pay attention to traditional
media the way Millennials and the generations before
have. Retailers that are able to recognize this and hit
the ground running will be the ones to develop the secret sauce. AwesomenessTV, a global entertainment
media brand, has been able to connect with retailers to
engage its audience, create increased brand recognition, and drive sales through a content-driven strategy
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WHEN: Sunday, 2:15-2:55 pm
WHERE: Hall E, 1E 16

Today all retailer/shopper interactions must be dynamic
and interactive as each customer expects to be known
and identified, and most importantly, valued. This panel discussion, including Garrett Van Ryzin, head of marketplace optimization advanced development for Uber,
and Jennie Baik, CEO and co-founder of Orchard Mile
will stew over the evolving climate of dynamic markets
and communications. Through a shared discussion of
their own experiences, Baik and Van Ryzin will analyze
the role of personalized shopper experiences, optimized revenue strategies, improved merchandising decisions, and increased loyalty. They will also dive into a
discussion on how to end discounting based on datadriven insights to pave the way for a relevant shopping
experience.

Facing the Future: Trends in Pricing
and Promotions for 2017
WHEN: Monday, 10:15-11:00 am
WHERE: Level 1 EXPO, Room 2

EDITOR’S CHOICE

Sahir Anand, principal analyst and VP of research, EKN
Research, will take the stage to share recent research
results around pricing and promotions. The data will
focus on industry innovators and top retailer success
priorities, including omnichannel pricing, personalization, localization and retail readiness for dynamic pricing, as well as how each of these will affect the industry
in the upcoming year.

What Matters Most? The IBM 2017 Customer
Experience Index Study
WHEN: Monday, 10:15-11:00 am
WHERE: Hall A, 1A 06

As the retail landscape evolves, many retailers struggled to meet customer expectations in 2016. What is
the projected outlook on where we stand for the year
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ahead? In this session attendees can take a first look at
the new and improved evolution of the IBM Customer
Experience Index, providing deep, actionable insights
for retailers and brands alike. Key takeaways from this
presentation will help retailers gear-up for 2017 to avoid
falling short yet again.

Gifting Disrupted – New Personalized
Experiences for E-Commerce and
M-Commerce
WHEN: Monday, 11:30-12:30 pm
WHERE: Level 1 EXPO, Room 2

This insightful session with Nordstrom’s director of gift
cards, Sean Burrow, will dive into how top retailers are
using prepaid commerce in new ways. Forcing the industry to rethink e-commerce and m-commerce, Burrow will explain how the retailer is optimizing strategies
with highly personalized gifting experiences to leverage and innovative gift card-based promotions.

The DNA of the Digital Native Audience
WHEN: Monday, 12:15-1:00 pm and
Tuesday, 12:15-1:00 pm
WHERE: Level 1 EXPO, EXPO Stage

The audience will be introduced to the Digital Native
Audience (DNA) — the first generation in history whose
shopping experience has been influenced by digital
technology from day one — they know no other way.
The DNA’s worldview — digitally connected, yet individual — is significantly different from prior generations. This generation is experimenting with not only
products, but also their own expressions of self and
identity on a regular basis, making these things more
malleable than ever. Uncover the future, as brand strategist Lee Peterson takes a deep dive into what this new
worldview means for branding and experiential retail.

Deciphering 2017’s Digitally Demanding
Consumer
WHEN: Monday, 12:45-1:15 pm
WHERE: Level 1 EXPO, Room 1

EDITOR’S CHOICE

It never fails, as soon as a retailer catches up there’s a
new wave of consumer trends at their feet. What’s next
for 2017? Where is the new wave of consumer trends
headed and how can retailers begin to prepare? In this
session Mark Bishop, senior director of application engineering e-commerce for Stein Mart will explore new
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consumer research findings as well as YoY changes.
Uncover the secrets to building proven omnichannel
strategies for success to achieve this goal.

The Global Challenge to Reinvent
the Last Mile in Retail: Insights
from Sainsbury’s Argos
WHEN: Monday, 1:15-2:00 pm
WHERE: Hall E, 1E 07

Cross-channel, multichannel, omnichannel — its all retail. The rapid rise of the multi-faceted customer journey has resulted in the reinvention of retail’s last mile.
Organizations around the world have taken stances to
position themselves as last mile winners, delivering
against customer needs while generating a return on
investment. Join Sainsbury’s Argos’ chief digital and
marketing officer Bertrand Bodson for an in-depth look
into the last mile of the multichannel experience and
how to get it right. This session will include a new report on the global last mile evolution, including a crosscountry analysis of last mile obstacles and solutions.
Bodson will also discuss how the retailer is building its
capabilities to deliver market-leading convenience.

Trends 2017: Retail Opportunity for the Fast
Changing World and the Human Mind
WHEN: Monday, 1:15-2:00 pm
WHERE: Level 1 EXPO, EXPO Stage

The immense speed and complexity of change has
created great possibilities for brands and retailers that
add value to customer relationships. Explore the latest
global trends in consumer behavior, economic models,
brand activity and technological innovation in an attempt to understand how these trends relate to — and
inspire — not only the retail we know today, but also
what will become the retail of tomorrow. This discussion will uncover opportunities for sales, loyalty and
customer value that are built through new types of
functional and emotional customer relevance. Prepare
to face the challenges to come as the focus is set on
the big picture, equipping you with practical, actionable
strategies for success.

Omnichannel Profitability: Consumer
Expectations and How to Achieve It
WHEN: Monday, 1:30-2:30 pm
WHERE: Hall A, 1A 06
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This panel discussion featuring Kent Zimmerman, VP
e-commerce, Shoe Carnival will delve into the technologies and solutions required to gain profitability
in a consumer-focused industry. It will also focus
on the integration points of a unified approach, to
meet consumers’ expectations, while maintaining
profitability.

A View from the Federal Reserve Bank
of New York
WHEN: Tuesday, 8:45-9:30 pm
WHERE: North Hall

EDITOR’S CHOICE

Each year, retailer’s look forward to the insights of
Terry J. Lundgren, chairman and CEO of Macy’s
Inc., and this year is no exception. Consumers are
an essential driver of our nation’s economy, and
how they behave is driven by a range of factors,
such as income, net worth, access to credit, and
most importantly their confidence in and expectations for the future economy. Personal spending
behavior has been greatly influenced by the 2008
financial crisis, where U.S. households’ use of debt
to finance consumption has changed dramatically.
Bill Dudley, CEO of Federal Reserve Bank of New
York will take the stage with Lundgren to discuss
the evolution of consumer behavior over the last 10
years, focusing on both how spending has been financed and what the outlook is for the future.

Moving From Transactions to Relationships:
Omni-Channel Data Holds the Key
WHEN: Tuesday, 10:15-11:00 am
WHERE: Level 1 EXPO, Room 2

Mastering the art of orchestrated engagement
across physical and digital channels, lululemon has
created genuine, lifelong customer relationships.
EVP of digital, Miguel Almeida will share how the
retailer’s data intelligence makes it possible, including opportunities and pain points along the journey.

How Sleep Number Mined Social Media
to Supercharge the Brand
WHEN: Tuesday, 1:15-2:00 pm
WHERE: Hall E, 1E 14

Social media has transformed the retail industry by
providing customers the platforms to immediately
share their experiences, both positive and negative.
This transparency puts the pressure on companies
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to not only listen, but respond. The flip side is that
social media platforms provide copious amounts of
digital information that can be mined and leveraged
to make better business decisions. Kevin Brown,
CMO and SVP of Select Comfort Corporation/Sleep
Number will explain how Sleep Number is leveraging advanced social media analytics to solidify
brand positioning, enhance the customer experience, and turn big data into strategic action plans.

Marimekko’s Supply Chain Secrets:
A Mid-Sized Retailer with a Global Reach
WHEN: Tuesday 1:30-2:30 pm
WHERE: Level 1 EXPO, Room 1

Marimekko — a design company known for its original prints and colors, including clothing, bags, accessories, and home décor — has uncovered the
secrets to optimizing a global, multi-echelon operation on limited resources. The company’s supply
chain manager, Mari Nenonen will deliver the retailer’s story, providing actionable insights on how
to leverage the supply chain in today’s omnichannel
world of stores, resellers, mobile, and e-commerce.

Winning Today’s Socially Aware Customer
WHEN: Tuesday, 3:15-4:00 pm
WHERE: North Hall

Any individual can recognize that trust is difficult
to gain, but easy to lose. This is no different for retail organizations and their customers. Trust has
quickly become the most-valued currency of modern time across the globe. In this keynote session,
Christopher Gavigan, founder and chief purpose officer for The Honest Company, and Lars Petersson,
president of IKEA US will share their company’s
ground-breaking ethos with the socially aware consumer in mind. Included in the discussion will be
how to build trust through brand authenticity and
foster genuine relationships with a focus on product
excellence. The retailers will share their distinctive
perspectives on how developing a mutual respect
between the organization and its market is the most
important factor to drive the bottom line. This is
frequently driven through transparency, education,
and purpose for the consumer. Additionally, they
will share insight into how to best deal with the risks
at hand, and maintain a personal touch while growing
the organization. RIS
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The Insight-Driven Enterprise
By leveraging the ERP platform, retailers gain real-time, actionable insight into their overall
business operations and ultimately the shopper

I

n order for retailers to meet consumer demand,
they must have real-time, actionable insight into
the deepest corners of their business operations.
This can be an overwhelming and daunting task
as brands and retailers continue to struggle with
legacy systems, multiple data warehouses, and disparate systems. By leveraging an enterprise resource
management (ERP) platform, retailers can arm themselves with an infrastructure designed to merge critical operations. By breaking down siloes and building
a truly unified enterprise retailers can develop one
version of the truth and streamline their business operations like never before.

From Data to Delight: An Insight-Driven
Revolution of the In-Store Experience
WHEN: Sunday, 9:30-10:15 am
WHERE: North Hall

EDITOR’S CHOICE

A recent research project by Deloitte on the in-store
experience revealed that the retailers who are winning are those who differentiate on customer experience. The old saying, “the customer is king,” has never rang truer. As retailers invest in intimate customer
knowledge, they are able to then render dynamic and
highly personalized interactions. This data (gathered
from a wide range of customer touch points along
the shopping journey) suggests that the customercentric phenomenon is likely to accelerate as disruptive industry pressures mount. Join Mike Mauler, EVP
and president, GameStop International, and others as
they share vital metrics that shape and measure the
most critical experiences. Explore the link between
emerging customer insights and in-store customer
delight with several retailers that are capitalizing on
the power of customer analytics to ultimately know
their customers better.

Recycling, Rebranded: A Discussion on
Shopper Demand for Retail Sustainability
WHEN: Sunday, 1:15-1:55 pm
WHERE: Hall E, 1E 14
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The ethics of a brand resonate greatly with shoppers
as they’re not just buying products, but buying into
a culture, or lifestyle. This panel of ‘zero waste warriors,’ including Marci Zaroff, founder of Under the
Canopy; Daniel Silverstein, founder and creative director of Zero Waste Daniel; and blogger Lauren Singer,
will discuss ethical sourcing and production, waste
management peaks, and best practices for not only
doing business with the growing tribe of environmentally-conscious consumers, but also sustaining it.

Prescriptive Analytics, Machine Learning,
and the Internet of Things
WHEN: Sunday, 2:00-2:45 pm
WHERE: Level 3 EXPO, Room 3

How retailers leverage the data collected and turn that
into valuable insights is a crucial piece of the puzzle
that many retailers struggle with. Prescriptive analytics utilizes machine learning to maximize the value of
the Internet of Things. In this session, a panel of industry experts, including Seth Hughes, senior manager
of asset protection solutions, Walgreens, will discuss
their experiences with prescriptive analytics — including key takeaways and missteps to avoid.

Data: The New Currency for Retail Marketers
WHEN: Monday, 1:15-2:00 pm
WHERE: 1D, Special Events Hall

The ever-growing realm of data has quickly become
the most powerful tool in today’s marketing world.
With the proliferation of social media and other digital platforms, the use of purchase intent analytics
has helped marketers better target consumers and
contextualize offers in real-time. Leading retailers,
including Gwen Morrison, CEO The Americas and
Australasia, The Store – WPP, and Jeff Rosenfeld, VP
customer insight and analytics, The Neiman Marcus
Group, will share their insight on how retail advertising and marketing are changing the way media
investments are allocated to generate new creative
concepts informed by data. RIS
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Excitement Beyond the Expo Floor
Two must-attend events outside the Javits Center that you will not want to miss

RetailROI’s
SuperSaturday 2017
While your NRF Big Show
registration won’t grant
you admission to this
event, it’s one you’ll want
to set your sights on. RetailROI will host its annual
SuperSaturday event on
January 14, 2017 at The Harvard Club in Manhattan. This unique IT conference features retail’s top
analysts and C-level executives coming together in
a positive way to help kids.
This year will mark the debut of RetailROI’s Youth
Summit. Facilitated by leadership training experts,
the summit will run parallel to SuperSaturday and
is for the kids of those attending the event. Recognizing that the children of today are the future, the
sessions will focus on leadership and career issues,
as well as how they can impact and spread the word
of RetailROI.
Celebrating its 8th year, RetailROI will offer
promising insight on unified commerce, store operations, best practices on competing with Amazon
and other online retailers, and much more. In its
first 7 years, the proceeds from sponsorships have
helped more than 185,000 children in 19 countries.
Joining this event will not only get you up-to-date
on the latest data trends in the retail industry before you hit the show floor, but you will also help
change the world for a child. For more information,
visit www.retailroi.org.
Retail Rocks the House
Quite possibly the most exciting and unique event
during the NRF Big Show, Rock & Roll Retail features executives from BCBG Max Azria, Bozzutos,
Guitar Center, Marc Jacobs, RSR Research, Sears,
Spencer’s, Sur La Table, and more. Conveniently located at The Hard Rock Café in Times Square, join
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your peers (and who knew it, musicians) in continuing the tradition of creating great music, good
times, and great networking.
Three bands will bring the house down on Monday, January 16 from 8:30 pm to midnight, showing
that the retail industry hasn’t lost its luster and is
still ready to rock. What better way to kick back and
unwind after a long day on the show floor than to
listen to the most musically talented retailers, industry analysts, and solution providers that retail has to
offer. Space is limited, so be sure to register so you
don’t miss out. For more information, visit http://risnews.edgl.com/2017-Rock-and-Roll-Retail. RIS

